PLAY Provence |

Your gateway to the euro-mediterranean
game market & industry
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Provence in Southern Europe’s
High Tech Riviera

Provence




Known for film production

# 1 French prime time TV serie « Plus Belle la Vie »
# 2 location in France for Film shooting

# 1 historical film shooting location in the world

# Cannes Festival, MIPTV, MIPCOM...
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Video game production in Provence
10 years ago /

No studios
No schools
No blockbusters ....




1. NOW I ¢

top companies in Southern France
Ubisoft

Lexis Numérique
Vivendi Mobile Entertainment
International Mobile Gaming Awards

Autodesk (ex-Realviz)

Gamespot (Micromania headquarters) .

and also Exkee, Bip Media,
Indeegogames, Stonetrip, C4M, Script Games, Feerik,...

representing more than 1000 |jobs




1. NOW / among France’s most famous
Game DeSignerS work in Southern France

Michel Ancel

Eric Viennot

Fréderick Raynal
Alone in the Dark
Little Big Adventure

Eric Viennot, Lexis Numérique
Uncle Ernest, In Memoriam

Among world’s best DS games

Michel Ancel, Ubisoft
Rayman
Beyond Good & Evil

Eric Chabhi
Another World




1. NOW [/ blockbusters
« made In Southern France »

Several worldwide blockbusters have recently been prod uced in Southern
France

In addition to being ‘technological games », the games produced locally
display a real expertise in game design and/or human /machine interface
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2. NOW / animation is also emerging
Supinfocom : Among the world # 1 Animation Schools
near to 33 % of France’s feature film production

A very fast growing industry

SUPINFOCOM
Arles

q..

ACTIONSYNTHESE




1. NOW [/ More and more high-tech

3rd largest economy in France
400 laboratories, 17500 persons working in R&D funct  ions

innovating as well in aeronautics as in energy, chips or media production
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2. Why ?/

Cosmopolitan for 2600 years

Created by the Greek in 2600 BC, Marseilles is since it's creation one of the main
harbors and cosmopolitan areas of south-western Europe

The Provence welcomes now the most important Muslim, Jewish and Armenian
Communities in France, a strong Spanish and Italian communities and more and more
people from Northern Europe looking for better living conditions

The Provence is also the most preferred region by French expatriates living in the US,
by US expatriates living in France, by Business Executives in France, by ....




2. Why ? [ Huge urban investments

Euromediterranée : 7 billion Euros for Marsellles
Creation of Marseilles Media Park
High-Speed train effect: Provence 3 hours from Paris

Photos : Euroméditerranée / Ateliers Jean No




2. Why ? | Financial incentives !

National incentives

3 year total Business Tax exoneration for innovative start-ups

30 % tax credit on R&D expenses

up to 80 % subsidy for collaborative R&D projects

20 % tax credit for video game production

Regional incentives

200 million Euro per year for R&D in IT

2.8 million Euro invested in film & animation production... soon for games ?
0 % loans for entrepreneurs

6.000 to 15.000 Euro subsidy per job created




2. WHY 7/ strategy / collective actions

* Video game producers

» Media producers : film, animation & video games

 |T, Microelectronics, ...

200 million Euro per
year for collaborative
R&D & strategic
projects




3. But still a lot to do ...

Launch a top video game school

Create a video game lab

Regional Fund investing also in video game production
Attract another major player..

Attract & support more entrepreneurs

More international partnerships with media clusters ...




